2101001002050001
EXAMINATION FEBRUARY-MARCH 2024
MASTER OF ARTS PART-II

PSYCHOLOGY
CONSUMER PSYCHOLOGY - LEVEL S5
[Time: As Per Schedule] [Max. Marks: 100]
Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination: MASTER OF ARTS PART-II
b. Name of the Subject: PSYCHOLOGY CONSUMER

PSYCHOLOGY - LEVEL 5
c. Subject Code No: 2101001002050001

2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

5. Figure to the right indicates full marks of the question. Student’s Signature

Q.1  GUelsdl vial Ales dRell d§ldd LI, def 116y 148 dld). 20
Differentiate between consumer and customer, describe its scope.

{gql
OR

o1& ldefl WASIRScL UsLUdlefl Ueg (dull auld),
Describe the methods of testing the effectiveness of advertising.

Q.2  o&Udsfl MUWSIRSAL dullRdl Heil[Asllstell Riedidlef] o5l arldl. 20
Describe the role of psychological principles in increasing the effectiveness of
advertise.

¥{ql
OR

U (Sclcdl o) a2l YHosicl olonR [Aetlogetod] ulsal ald).

Explain the meaning of personality and describe the process of market
segmentation.
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Q.3 [2rataleil wel A1), (RletQiulsalstl Hul [Redid) qued). 20
Give the meaning of learning, explain the main principles of learning process

{eql
OR

Hellddil «il 28] wa sidl auld).
Describe the components and functions of attitude.

Q4 As(d ual GuAS[A e Aefl GUeilscll dedst U Usdl w2\ 2sauld). 20
State culture and subculture and its effects on consumer behaviour.

¥{eql
OR

HdAdl 1ed 9j? deil d&iail o licl, el destefl Ulsletl Riegidl quldl.

What is electoral Leader? State its features, describe the principles of message
carrying process.

Q5 alellels «ild quil, (1A d o)) 20

Write a descriptive note. (Any two)

1. % U] e3udl

Conformity to a group

2. VR A\,
Induction research

3. %3Rclle aAldeild 2d3u.

Dynamic nature of needs.

4. WIRURLA] ulsul.

Process of imputation.
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